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Your data is
the key to
relevant and
timely
marketing
messages
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We analyze
your data for
behavior and
marketing
triggers

We connect to your data
and combine it with
marketing behavior info.
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Automated Marketing Engine

Analytics (RFM)

CRM & Other
Databases \/Z
M : N

———>| Marketing Database
Data Connectors (API) (Behavior, Triggers,
Remlnders)

-w<

Multiple Marketing Channels

Messages
need to be
delivered
using the
right channel
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Print Loyalty Cards Email Mobile Landing Pages Web Facebook Video Twitter
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Send Relevant Messages
to your Prospective
Buyers
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Customers/Leads

Behavior/Survey Data
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Automated Marketing Engine Transfer
hot leads
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Marketing Technology
This can help me GROW to SU per-Charge yOur

wow!

my Business?

Sales & Marketing:

. Lead and Customer Acquisition
. Lead Nurturing to help sales

. Loyalty Programs

. Customer Retention

. Up Sell and Cross Sell

. Special Targeted Offers

. General Marketing Campaigns
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. Setup automated drip marketing

campaigns

. Post specials to Facebook

. Create special landing pages

. Create Forms & Surveys

. Send “Thank You” or a special occasion

cards. You can send one or many
Perforated Loyalty cards

. Launch many more campaign models
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This sounds
Complicated and | have
a limited budget

Comparable programs can cost
thousands of dollars per month.

Not so with us — we won’t break
your budget

Check out our flexible pricing
models
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wow! Great Question, you can:
This is great! 1. Call us: 480-214-4455 OR

How do | get started 2. Email us:

sales@NurtureMyLeads.com

1. We offer a Do-It-Yourself model OR

o i 2. You can outsource to us and we will do it
- < all for you
b 3. Once you are up and running you have

the option to bring it in-house

In Today’s world Sales & Marketing is
Technology Driven

And Now You HAVE THE BEST TECHNOLOGY
SNNJ \urture My Leads
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